
The Deloitte Center for Technology, Media & 
Communications surveyed over 1,102 US 

consumers in March of 2022, and found that 
Gen Z consumers (aged 10-25) listed their two 

most favourite activities as ‘Playing video 
games’ and ‘Listening to music’.

In a different survey, Deloitte found that from 
4667 gamers from the US, UK, Germany, 

Brazil and Japan, 50% of gamers agreed with 
the statement that they “ often discover new 

music while (they’re) playing video games”.  
CLICK HERE for more.
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