FIGURE 2

Younger consumers continue to gravitate towards gaming and music

Percentage of respondents ranking the following as their No. 1 favorite entertainment activity
(from a list of 16)
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Notes: N (total)=1,102 US consumers.
Source: Digital media trends, 15th edition (Fall pulse survey, October 2021).
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FIGURE 8

Gaming supports social and emotional needs and takes time away from other
entertainment
Gamers who agree with the following statements (percentage gamers)
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In a different survey, Deloitte found that from o s o
4667 gamers from the US, UK, Germa ny, e s T o e B
Brazil and Japan, 50% of gamers agreed with reopmete ey
the statement that they “ often discover new ot dcaer e i v @ = & 2
music while (they're) playing video games’. e Lo W ®m  w @
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N (US gamers) = 1,624; (UK gamers) = 749; (Germany gamers) = 783; (Brazil gamers) = 884; (Japan gamers) = 627.
ource: Digital media trends, 16th edition (March 2022).
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https://www.deloitte.com/global/en/our-thinking/insights/industry/technology/svod-social-media-gaming-trends.html
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